
Facebook Contacting 

January 8th, 2012 



Agenda 
• What is Facebook? 

• Why use Facebook for your business? 

• When to use Facebook for your business? 

• Facebook Quick Tour: Wall, Info, Photos, Friends 

• Amway’s Social Media Guidelines 

• Prepare to use Facebook for your business 

–  Demo 

– Questions/Answers 

• Setup Workshop 

– Edit your Facebook Profile 

– Configure your Facebook Privacy Settings 

– View your Profile as the Public 
Revised - Mike Kavanagh - Jan 8, 2012 



• Facebook is an online social utility that helps people 
communicate more efficiently with their friends, family and 
coworkers 
 

• Facebook technologies enable the sharing of information 
through online mapping of people's real-world social connections 
 

• Anyone can sign up for Facebook and interact with the people 
they know in a trusted environment 

What is Facebook? 

Facebook Stats 
• Founded in February 2004 

 

• More than 800 million active users 
  

• More than 50% of users log on to Facebook each day 
 

• Average user has 130 friends 
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Why use Facebook for your business? 

• Facebook was created to connect people 
 

• 800 million people on Facebook & growing 
 

• Most Gen-X & Gen-Y comfortable with Facebook 
 

• IBO - Reach out to friends/family/customers 
 

• IBO leader - Supporting your team through consistent 
communication/motivation 
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When to use Facebook for your business? 

Four Basics Use Facebook? 
 

1. List Building 
 

Yes 

 

2.  Contacting/Inviting 
 

Yes 

 

3.  Showing the Plan 
 

No 

 

4.  Follow-Up / Getting Started 
 

Yes  
 (List building with prospect) 

PLUS – Generating volume through retail sales!  
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Facebook Quick Tour 
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Facebook Quick Tour 
Facebook:  “Wall” 

 
 

 

Revised - Mike Kavanagh - Jan 8, 2012 



Facebook Quick Tour 
Facebook:  “Info” 
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Facebook Quick Tour 
Facebook:  “Photos” 
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Facebook Quick Tour 
Facebook:  “Friends” 
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Amway’s Social Media Guide 

• Amway’s Rules of Conduct apply to 
  Social Media (Facebook, Twitter,  
  YouTube etc…) and are described 
  in “Amway’s Social Media Guide” 
 
•  IBO’s download PDF at:  
    www.amway.com 
    
   Search for: “Social Media Guide” 
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Brand images and logos – Using Amway’s logos and product images in your social media presence is not allowed 
 

Naming your page – Amway will not allow the use of its trademarks or trade names as profile names or page 
names. Use your own name, as people are more likely to remember your name than one you’ve created (Rule 
9.1). 
 

Soliciting for customers or IBO’s – soliciting is allowed only in a closed environment (i.e. only your friends or 
followers can see your posts) and is not permitted in open/public forums (rules 4.3.2., 8.3.11., and 9.8). 
 

Privacy settings – Many social media sites allow you to manage your privacy settings to control who can see your 
photos, profile, your updates, and who can follow you. Amway recommends that you manage your privacy 
settings so only your friends, family and colleagues can view your updates. When participating in open forums 
where privacy settings are not available or utilized, following the Rules of Conduct/Commercial Principles will help 
protect Amway’s reputation and yours. 
 

Business and product claims – Business and product claims must be accurate and substantiated. It is 
recommended that only business and product claims authored by the Corporation be utilized (Rule 4.4). 
 

Videos- Any videos produced by people or entities other than Amway must be reviewed and authorized by Amway 
prior to being used for your Amway business in a social media environment (Rule 7). 
 

Avoid crosslining – There may be instances in your social media experiences when you run into an IBO from a 
different Line of Sponsorship (LOS) or different training organizations. If this occurs, we recommend that you check 
with your upline for assistance. Don’t use social media to argue, engage in a long discussion, or message other 
IBOs directly regarding your LOS or a different training organization. Although you may be part of a different LOS 
or LOA (Line of Affiliation). You both want to achieve success through your Amway business. You just may be 
taking different paths to get there (Rules 4.15 and 4.2)        

Amway’s Social Media Guidelines 
Excerpts 
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Prepare to use Facebook for your business 
• Prepare for Facebook contacting 

– “Google” your name and phone number 

– Remove phone number from personal retail and/or personal BWW websites 

– If necessary, create a new online name using your first and middle names 
 

• Set up a non-BWW e-mail account(s) 
– Google - G-Mail (www.google.com) 

– Windows Live - Hotmail (www.hotmail.com) 

– Yahoo E-Mail - (www.yahoo.com) 
 

• Sign up for Facebook using the new e-mail account(s) 
– www.facebook.com 

 

• Develop message scripts / responses 

• Set goals / track & counsel with business mentor/coach 

• Be consistent / persistent  and give it time to work for you 
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Prepare to use Facebook for your business 
• Existing Facebook users  

– Review Facebook Profile to conform with Amway Social Media Guidelines 

– Remove unprofessional photos/posts etc. 

– Remove references to Amway, BWW, Artistry, Nutrilite, XS etc. 

– Review security/privacy settings 

– Upload positive photos – without “tagging” anyone 

– Consider developing a 2nd Facebook Profile (business and personal) 
 

• New Facebook users 
– Set up your Facebook Profile to conform with Amway Social Media Guidelines 

– Refrain from uploading unprofessional photos/posts 

– Ensure Security/privacy settings 

– Upload positive photos – without “tagging” anyone 

– Consider having 2 Facebook Profiles (business and personal) 
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Facebook Contacting 

• Search for prospects (live in the area / background etc) 

• Send short Facebook messages (not Friend Requests) 

• Wait 1 day before responding to prospect (posture) 

• Work up to sending 50+ messages / day 

• Send to both men & women 

• If prospect reluctant to share phone number, then 
provide your number 

• 50 / day = approx 1500/month  

• 10% = 150 people wanting more information 

Tips 
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Facebook Contacting 
Search by Name / Education 
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Facebook Contacting 
Control  / Left Mouse Click to TAB (faster searching) 
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Facebook Contacting 
Click “Message” 
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Facebook Contacting 
Cut & Paste for speed 
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Edit your Facebook Profile 
Basic Information 
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Edit your Facebook Profile 
Profile Picture 
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Edit your Facebook Profile 
Friends and Family 
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Edit your Facebook Profile 
Education and Work 
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Edit your Facebook Profile 
Philosophy 
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Edit your Facebook Profile 
Arts and Entertainment 

 
 

 

Revised - Mike Kavanagh - Jan 8, 2012 



Edit your Facebook Profile 
Sports 
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Edit your Facebook Profile 
Activities and Interests 
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Edit your Facebook Profile 
Contact Information 
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Configure your Facebook Privacy Settings 
Select “Privacy Settings” 

 
 

 

Privacy for mobile uploads 
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Choose Your Privacy Settings 

 
 

 

Configure your Facebook Privacy Settings 
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Choose your Privacy Settings: How You Connect 

 
 

 

Configure your Facebook Privacy Settings 

Revised - Mike Kavanagh - Jan 8, 2012 



Choose Your Privacy Settings: How Tags Work 

 
 

 

Configure your Facebook Privacy Settings 
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Choose Your Privacy Settings: Apps, Games and Websites 

 
 

 

Configure your Facebook Privacy Settings 
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Choose Your Privacy Settings: Public Search 

 
 

 

Configure your Facebook Privacy Settings 
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View your Facebook Profile as the Public 
Info 

 

 
 

 

1. 2. 

3. 
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Wall 

 

 
 

 

View your Facebook Profile as the Public 
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Photos 

 

 
 

 

View your Facebook Profile as the Public 
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Friends 

 

 
 

 

View your Facebook Profile as the Public 
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Top 20 Countries on Facebook  

Facebook Statistics by country: 
http://www.socialbakers.com/facebook-statistics/?interval=last-week 
 

US Census Bureau - US Population Clock - (312 million+ as of Jan 1,2012) 
http://www.census.gov/population/www/popclockus.html 
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Questions?  Please check upline. 
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